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Chapter One – Introduction 

 

Self-publishing is no new feat; writers have been experimenting with different 

forms of it for years. Over the past couple of decades, the Internet has made it much 

easier to spread information to a larger audience.. In the past, writers who self-publish 

have not been taken seriously by editors and critics in the publishing industry. The 

perception of writers who self-publish appears to be less stellar than those with traditional 

publishing contracts. While self-publishing is currently gaining more respect and 

recognition, many publishers still frown upon those who have chosen this less 

professional route. In fact, some publishers and publications refuse to accept submissions 

from authors who have self-published, regardless of whether or not the specific work they 

are submitting was, itself, self-published. Knowing that might be enough to discourage 

some writers from publishing their own work.   However, recently, with the introduction 

of e-book readers and self-publishing websites that offer services like editing and book 

cover design, self-publishing has been gaining more positive attention. Some self-

published books have done very well. But how difficult is it, really, to become a 

successful published author on your own? 

On one hand, a writer could just be trying to make his or her work accessible—

with no intent of making money or becoming a world-famous author. One’s motivation 

for using the Internet to publish/post his or her writing is an important factor to consider. 

The Internet allows for a story to be shared easily, to become portable, and to be open to 

feedback from readers and other writers. Authors continue to experience varying degrees 
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of success in the forms of: fame, recognition, feedback, or even just the simple 

satisfaction of knowing that other people are reading and being exposed to their work.  

In 2012, a teenager from Wales, who goes by the penname Beth Reekles, decided 

to share her novel The Kissing Booth on the self-publishing-social-networking-hybrid 

website, Wattpad, one chapter at a time. Nineteen million reads later, Reekles caught the 

attention of Random House and secured herself a three-book deal (“Random House 

Acquires”). This kind of recognition is not typical, but it may be encouraging for authors 

from various  cultural and economic backgrounds to see that there is a larger potential for 

success as a self-published author because of the newer social media sites designed 

specifically for those who want to get their work out into the public domain. While some 

may think it takes less time to self-publish may be in for a surprise. .  

Self-publishing could be considered less time consuming and likely a  better 

option than being rejected over and over again by agents and editors—but it, too, has an 

abundance of risks and obligations that come with it. First, for most self-publishing 

websites and social media outlets, the expectation is often that you have a completed 

book, or a collection of short stories—or in some cases, just a single short story. The 

Internet provides an easy medium for writers and freelance editors to connect. Depending 

on the editor’s experience, freelance editing may or may not be an affordable investment. 

Many self-publishing websites also offer consultations with editors or 

copyediting/proofreading services at varying prices.  While self-publishing is one way to 

get one’s work into the atmosphere of readers and larger audiences, it is not the only way.  

Another way is to take advantage of free online Web 2.0 tools like Twitter, 

Wattpad, Google Blogger, Issuu, and Facebook that have their focus on sharing and 
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operating by drawing from the collective intelligence of its users. With millions of users 

on social media sites like these, it is easier than ever to reach one’s audience by using the 

Internet’s resources. For a writer who wants to receive feedback about his or her work or 

to determine whether or not there is an audience for a piece of writing, social media tools 

can be extremely helpful. The author is able to take control of the editing, marketing, and 

other strategies when it comes to sending their work out in the open. For some, it could 

be a nice alternative to handing over the rights of their story to a publishing house in an 

unfamiliar city where strangers are handling the entire publishing process.  

Self-publishing, on the contrary, relies heavily on the extra work and effort of the 

author. If authors want to make a profit off of their writing, they usually have to provide a 

sum of money up front to cover a number of costs: editing, typesetting, design, printing, 

advertising. The potential benefit to this method of publishing is that the author then gets 

to keep 100% of the sales of the books—a seemingly nice upgrade from the 6-10% one 

would receive from a major publishing house. If an author consults a self-publishing 

company (i.e. iUniverse, PublishAmerica) for similar services to the ones publishing 

houses provide, they risk getting scammed or cheated into paying too much money. The 

difference, opposed to traditional publishing, is that any money a self-publishing author 

would have to pay is to be put up front. Many of these companies offer packages of their 

services, ranging from a few hundred to a few thousand dollars. Just like publishers do 

when determining the price of an advance, a self-publishing author could weigh the 

numbers before investing in one of the packages to decide how great the risk is. For 

instance, Adrian Rogers, in an article for the Spokesman-Review, explains the main 

difference between the two publishing methods: “An author whose work is traditionally 
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published gets paid, if a small amount, through royalties. A self-published author pays. 

Whether they make any money depends on how many of their own books they can sell” 

(Rogers).   

Book sales depend heavily on the targeted audience and the general book market, 

meaning that the audience must be taken into consideration when weighing how 

successful a book might be. Obviously, without an audience one’s work will not been 

seen, read, or critiqued. For example, Genre fiction (vampires, wizards, teen romance) is 

a popular genre for self-publishing authors. The categories on Wattpad’s site can attest to 

this, with some of the larger ones being “Romance,” Paranormal,” “Vampire,” and 

“Werewolf.”  A nonfiction piece about a more serious topic would have no place among 

the Twilight-and-Harry Potter-style works out there. Avoiding this downfall would 

require studying the different Web 2.0 technologies that are available, determining which 

ones may offer the best venue. Consulting bestseller lists, and literature reviews to see 

what is selling well and with what type of audience demographic. Others may argue, 

however, that writing or trying to publish genre fiction is not a good idea. Trends in book 

genres are much like fashion trends; they may gain monumental popularity for a short 

while, but they are nearly impossible to predict or follow.  The audience, however, 

remains a key ingredient to being successful as a self-publishing author.  

Determining one’s audience is a drawback in itself, but figuring out how to reach 

an  audience is an entirely different dilemma. In the cases of self-publishing for financial 

gain and self-publishing for personal satisfaction or feedback, the risk of not being able to 

reach an audience is the same. Separate from book sales is feedback, which is not 

guaranteed when publishing via print, e-books, or online venues. Even if the audience is 
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defined and reached, there is the possibility of no communication—that the audience will 

not respond to the work, giving the author no evidence of how well their work is being 

received. Chances are, the chances of getting feedback on a piece of writing will be 

greater if the marketing of that writing reaches more readers. Reaching an audience as a 

self-publishing author is bound in the author’s ability to create what Kenneth Burke 

would call identification or consubstantiation. Significantly, it is ability of an author to 

identify or create substance with the audience (Foss, Foss, and Trapp 196). There are 

many ways a self-publishing author can create identification with readers, For example, 

readers may relate to the author because they are similar in age, gender, class, or political 

orientation. Or, maybe it is simpler than that. An author can also simply write about a 

topic that readers are fascinated with or the style of delivery the author adopts feels 

familiar to the readers. Creating this identification with online readers also requires that 

authors consider their own privacy concerns.    

Naturally, one’s intellectual property is copyrighted, but what is to stop someone 

from coming across your story online, getting someone to publish it, and claiming it as 

their own? Some websites geared toward public postings of writing have ways around 

that; they can disable the ability to select a block of text and copy-and-paste it. While that 

may sound safe, with a little extra time, one could just rewrite the story word-for-word 

and have it published under his/her own name.  

However, if a writer never plans on submitting to a literary journal or hiring an 

agent, it would not necessarily be a risk. An author’s motivations—just like with the 

financial aspects—for publication is an important factor in deciding whether or not to 

self-publish. And, yet again, there are exceptions to the “rule.” For example, writer 
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Amanda Hocking acquired a $2.1 million book deal after she self-published an e-book 

(“Self-Styled Successes” 42). It took years of writing and allowing time for sales of her 

self-published e-books to take off before finally landing a literary agent who was able to 

negotiate the deal for her. 

 In this thesis, I will explore self-publishing’s challenges by investigating how to 

gain identification with an audience, and the privacy and access concerns of self-

publishing. I will also explain how I posted my own work on Twitter, Wattpad, Google 

Blog, Issuu, and Facebook and reveal how successful each free online Web 2.0 tool 

worked as a way to self-publish my own work without paying for a self-publishing 

service or pursuing a traditional publishing contract.  It will also weigh the pros and cons 

of the industry, hoping to determine whether the benefits of self-publishing can outweigh 

the risks.  

Self-publishing has been around for quite some time, and it may be time for a 

change of pace in the way writers and readers connect with each other. Posting and 

advertising written work through social media technologies like Twitter and Facebook 

and social media sites may not be the first thought in many writers’ minds when it comes 

to publishing. However, given the increasing popularity and accessibility of these sites, it 

should be worthwhile to explore the advantages and problems associated with choosing a 

more alternative route to publishing.  
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Chapter Two – Accessibility/Portability/Privacy 

 

New Web 2.0 tools, e-readers like the Kindle Fire and the Nook, and the overall 

expansion of the Internet have revolutionized the book publishing industry in the past 

couple of decades. These new tools have made writing more accessible and enticing for 

some readers, in addition to creating less of a gap between the writer and the reader. Self-

publishing has expanded greatly in the process, allowing more writers to publish what 

they may not have been able to, previously. The latest technologies and advancements 

have brought with them not only more opportunities but additional possible challenges 

for writers—such as privacy and accessibility—which should be considered when 

deciding to publish works using the Internet or not. 

Introducing innovative technologies into the world of book publishing has made a 

notable difference. Adrian Rogers cites a drastic change in the industry in his article in 

the Spokesman-Review, saying, “The number of self-published books annually in the 

U.S. has grown 287 percent since 2006, according to Bowker, a company that provides 

data to publishers, booksellers, and libraries” (Rogers). To put this into perspective, 

Rogers, in the same article, states that in 2011, 43% of print books in the United States 

were self-published. Also worth noting is that of all the self-published books in 2011, 37 

percent of those were e-books. In just one year (from 2010 to 2011), the number of self-

published e-books increased by 129 percent. In “Self-Publishing: Changing Model, 

Getting Respect,” an article in Publisher’s Weekly, Ann Byle addresses why more authors 

are opting for the e-books option. “Authors spend between $1,000 and $5,000 on 
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average, to get a book published…Those who opt for e-book or print-on-demand-only 

can pay much less” (Byle 8). One’s ability to emerge as a self-published author 

previously depended on money. In the past, writers would have to fork out a large sum of 

money to get a certain number of copies printed all at once, and they would have to hope 

those copies would sell.  

The production of an e-book for sale could potentially be a free venture, as the 

biggest cost in self-publishing has always been the printing. Depending on the seller, one 

would simply have to upload a manuscript to the e-book site and then wait for it to sell. 

Sellers, like Amazon’s Kindle Store or iTunes, will keep a portion of the sales and cut the 

author a check based on the agreed-upon amount of royalties. Typically, writers seek 

outside help in other aspects of the process, such as editing, book cover design, 

typesetting, marketing, advertising, or illustrations.  

E-book readers use a special technology that uses very little battery power 

because of the absence of a backlit screen. Instead, the readers use reflected light, making 

the reading experience easier on the eyes—even allowing for reading in direct 

sunlight.Intro this quote. . . “Overall, the experience of using a stand-alone e-book reader 

mimics the traditional book reading experience, making them very popular” (Cuddy 390). 

Unfortunately, sales figures were not released, but an unspecified article in the New York 

Times is referenced in this essay, suggesting that “Sony and Amazon refuse to release 

sales figures but [paint] a healthy picture of e-book and e-book reader sales” (Cuddy 

390). This correlates with the exponential increase in sales of e-books mentioned in the 

Spokesman-Review article.  
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Because E-Book readers are portable, they also provide easy access to users. E-

book readers have been making significant progress since 2006, with the introduction of 

the iRex iLiad, originally priced at $599, and the Sony Reader, selling at $299. The 

Amazon Kindle hit the market shortly after, in November 2007. “It was a huge success, 

selling out the first day and remaining out of stock until April 2008” (Cuddy 390). The 

first-edition Kindle sold for $359. As of 2008, there were approximately 150,000 e-books 

available for purchase through the Amazon Kindle Store (Cuddy 391). Currently, 

Amazon boasts more than a million titles, including over 270,000 in its “Kindle Owners’ 

Lending Library,” which allows for free reading of popular e-books (Amazon.com). 

Combine that with the eight different options for various readers and tablets, ranging 

from $69 to $499—some with the ability to read in the dark or in direct sunlight, and 

some with just as many capabilities as a smart-phone or tablet—it is no wonder more  

writers are choosing to self-publish e-books. Additionally, such devices simply allow 

users to read, access, and in some case interact with the text on demand. For example, 

some E-readers, allow users and readers to highlight text, bookmark pages, etc. E-Book 

readers are but one way self-publishers are considering publishing and making accessible 

their work.  

Authors are also choosing to undertake different kinds of online ventures: 

utilizing social media and Web 2.0 tools in order to make one’s work accessible to a 

larger audience. Writers who choose this option are likely more concerned with 

connecting with or finding their audience or gaining feedback to help with their future 

writing, as the potential for making money through any of these sites is usually 

nonexistent. Finding identification with audiences on social media sites is likely much 
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easier since most people, for instance, only follow people or specific interests that they 

are a part of. Finding a specific niche becomes slightly easier using social media. 

Identifying with the audience in social media situations does not require as much research 

as it does with a moving target audience, which is what some traditional publishing 

companies have. Posting one’s work on a blog or a personal website may be the 

exception to the money rule, though. For example, Google Blogger gives users the option 

to sign up for “AdSense,” which will produce ads for companies that have signed up with 

Google. In a section titled “How to Make Money with Your Blog,” the tool is described: 

“AdSense is Google's content-targeted advertising program. If you use AdSense, you 

don't have to select keywords or categories for your ads. Instead, Google's servers 

determine what your posts are about and display the most relevant ads to your readers” 

(Google). The ability to make money will depend on the audience-traffic generated by the 

blog—in other words, its popularity. Personal websites and blogs have the additional 

advantage of relative ease of use, plus they can be accessed by anyone with an Internet 

connection. Creating identification with an audience using Google sites and using 

AdSense can also occur because Google creates that identification for the author, tracking 

posts, and tailoring ads to the specific interests of the site owner and those of the site’s 

visitors.  

Social networking sites like Facebook or Twitter are particularly easy, especially 

for those writers who have already established an online presence. An online presence 

often includes images, photos, interests, and often includes multiple social media 

accounts and venues. By posting a “note” on Facebook or adding a link to a blog post, or 

a comment on Instagram, or a geographic location on a tweet, a writer can develop an 
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online presence that can help the author begin the process of developing substance and 

identification with an audience. Using all of these accounts simultaneously helps an 

author tap into a uniquely developed audience that s/he creates with their posts, 

comments, notes, images, likes, links, and connections among followers on twitter or 

friends on Facebook. Over time, an author develops a presence online that imitates that of 

a style with which readers or other users identify.  A writer even has the advantage on 

Facebook to create a “page,” which can be connected to their individual profile or not. 

While pages are not guaranteed “likes” from friends, they can reach a larger audience—

starting with friends-of-friends and expanding. Both Facebook and Twitter have different 

options for promoting or advertising a page, post, or profile, which can be geared toward 

users of the social networking sites with specific interests.  The portability of these social 

media sites make it all very easy, but also introduces more issues of privacy. A self-

publishing author should always investigate the privacy statements of such free Web 2.0 

sites. For instance, who owns the images that a user posts in his/her photos? The 

discussion about who owns the information on such sites continues to be under debate. 

The major point to take away is that while authors may be anxious to post and share their 

work in any online venue they should investigate how the online content is treated by the 

site’s owners. In other words, authors should know copyright, fair use, and trademark 

laws. They should also familiarize themselves with plagiarism. 

  The possibility of getting ripped off is just one threat posed by the 

Internet when beginning a self-publishing effort. Privacy, which seems to be a very 

relative term, appears to be virtually nonexistent on the Internet. When one’s intellectual 

property is the subject, even more complicated situations can arise. Copyright 
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infringement and plagiarism are two similar risks that come with releasing one’s work 

onto the Internet. Plagiarism, which can be defined by the Oxford English Dictionary as 

“the action or practice of taking someone else's work, idea, etc., and passing it off as 

one's own; literary theft,” is a familiar crime in the world of academia, usually resulting 

in failure or expulsion. The matter is, in fact, much broader—becoming especially 

problematical when the motivation behind the act is monetary gain, rather than just a 

grade in a class.  

While copyright and plagiarism offenses might seem, at first, indistinguishable, 

they have subtle differences. For one, plagiarism, while ethically or morally wrong, is not 

necessarily against the law. Copyright infringement, on the other hand, is an illegal 

offense. Robert Nicholson, in a paper on plagiarism and the law, explains the 

dissimilarities:  

The essential difference arises from the fact that while non-attribution is 

the essence of plagiarism, copyright does not concern itself with such a 

notion (Band and Schruers 4). Plagiarism emphasises the creative process 

whilst infringement emphasises the protection of the creative result 

(Stearns 513). It is the significance attaching to the concepts that are 

characteristic of the offence, such as the amount of copying, the attribution 

of authorship and intent, which occasions the difference. (Nicholson 22) 

To illustrate this, if someone had taken a quote from a story they found online and used it 

in a blog post without attribution, that would constitute as plagiarism. If that person had 

taken an entire story from an author’s social networking site, website, or blog and then 
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got the story published under their name (not the original author), that would be 

copyright infringement.  

According to the U.S. Copyright Law, “willful infringement of copyright for 

purposes of commercial advantage or private financial gain is subject to criminal 

prosecution, and is punishable by up to 10 years in prison and a fine of up to $250,000” 

(Yeh 4). Violation of copyright law is punishable if the violator is caught, which usually 

only happens if the original author is able to catch the offense and press charges.  

Protecting one’s intellectual property—creative or scholarly work—has become 

both easier and more difficult in recent years because of technological advancements. 

Since posting a piece of writing online makes it so much more accessible, it also makes it 

that much easier for someone to claim the work as his/her own without the original 

author having significant knowledge to what amounts to intellectual theft.. Word 

processing files and Internet applications store the date that something is first produced or 

uploaded, which would make a copyright infringement claim easy to dispute. 

Additionally: 

The Copyright Act offers legal protection to creators of original works of 

authorship that are fixed in a tangible medium of expression. Such original 

works must be captured in some form that is sufficiently permanent or 

stable for it to be perceived, reproduced, or otherwise communicated for a 

period beyond a transitory duration. (Yeh 1) 

Self-publishing and posting writing online are both “tangible mediums of expression” 

and would be protected under the current copyright laws in the United States.  
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While copyright infringement or plagiarism are potential risks of posting work 

online, where millions of potential readers have access to it, the law does provide 

protection for those who become victim to these crimes. One has to have confidence that 

the potential for reaching an audience and achieving personal success—whether that be a 

book contract, positive comments, or just knowing that people are reading one’s work—

is greater than the potential for being a victim of plagiarism or copyright infringement. 

The author, however, must be vigilant about understanding and knowing the places and 

online venues where they intend to publish their work. While accessibility is the 

opportunity for a promising author, privacy and intellectual property should be protected 

by both a site’s owner and the author for whom they intend to publish. These same social 

media sites that authors use to display and publish their work are also the catalyst for 

sparking and identifying with an audience. Promoting an author’s work via social media 

can be just has helpful as posting it there. Using social media to promote one’s own 

writing amounts to marketing a brand.  
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Chapter Three – Using Social Media For Self-Promotion In Self-Publishing 

 

Until recently, the connotations associated with self-publishing were almost 

entirely negative. The idea was that self-publishing was a last resort, a desperate way for 

writers to put their manuscripts into book form. The books that were self-published were 

the countless rejects from literary agents and publishers who did not want them. The 

emergences of print-on-demand (POD) and e-book technologies have taken some of the 

stigma away from books that have been self-published. Additionally, the Internet has 

broadened its capabilities, allowing for a writer to access a larger audience than they 

would have previously been able to reach. Establishing a following or creating an 

audience using social media has become much easier as well simply because of the 

number of sites now available.  

In an essay she wrote for Publishing Research Quarterly in 2006, Ann Haugland 

notes a change that was just beginning to take place within the publishing industry: 

In the past, the cultural status of a book was shaped at two points: first, 

when a particular publisher chose to invest resources and, second, when a 

reviewer praised, panned, or ignored it. Even a book that sold poorly and 

received no or terrible reviews was considered “legitimate” because 

someone outside of the author saw value in it. (Haugland 15)  

 “In the past” does not necessarily mean that the ways of determining the cultural status 

of a book have radically changed; it means something is changing. Very recently—within 

the past ten years or so—the negative stigma associated with self-publishing has begun to 

dissipate.   
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Whether or not a book is going to sell depends heavily on marketing. In most 

cases, successful marketing is not within everyone’s reach. Intro	  the	  quote	  here 

“Marketing is both the burden and the impetus of the self-publishing industry. Big-house 

marketing dollars and time are at a premium, with little or none of either going to the 

authors who aren’t A-list” (Byle 10). Recently, though, it has become more feasible for 

self-publishing writers to hit their target audience with online advertising and 

marketing—particularly through social media outlets. One could launch an Internet 

campaign, on any budget, with enough time and effort—and a lot of insight into how 

online marketing actually works.  

 Haugland is not so optimistic, however, especially pointing out the unlikelihood 

of one of the self-publishing sites doing a spectacular job. She writes: 

On-line listing is a start, but it does little to connect authors and readers or 

to create an audience for a book. Some authors invest in advertising, but 

it’s not likely that the iUniverse or AuthorHouse group ads that regularly 

appear in the New York Times Book Review will be effective. (Haugland 

15) 

On iUniverse’s website, they offer a “New York Times Media Marketing” package, with 

a price tag of almost $6,000. This optional ad-on entices authors by claiming that their ad 

will be listed among best sellers. The one-time ad “features your book, with book details 

and a brief description of your book, alongside a select group of iUniverse authors” 

(iUniverse.com). Haugland and Rogers would both doubt the effectiveness of these 

advertisements. The books section of the New York Times website does not feature those 

advertisements, so they are missing out on the audience’s attention of who access the 
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online edition, solely. If a book was listed at a selling price of $15, and the writer was 

able to keep every penny of the sale price, he or she would have to sell 400 copies just to 

break even—and that doesn’t include the money spent on printing costs or other services.  

 This is when a basic knowledge of marketing and advertising and the ability to 

use the Internet as a tool come into play. For many self-published authors, the risks of 

dishing out so much money up front, with no guarantee of book sales, are too great. The 

“author’s faith in his/her work and the ability to translate realistic expectations into actual 

results” are what may allow a book to succeed, despite discouraging statistics (Ely 24). 

Jeff Furman, of PM World Today, wrote an article on the “Top 10 Tips for Marketing a 

Book Using Social Media.” His first tip is to “start with building a professional website.”  

Social media outlets can be great tools, but they are more informal and often do 

not provide as many details as necessary. Having a link to a professional website can help 

establish legitimacy as an online presence, making a book more appealing. Secondly, he 

suggests, “pick a couple of great mentors to model from.” J.K. Rowling, for example, has 

three main sections to her site: “About J.K. Rowling,” “News/Events,” and “Works” 

(jkrowling.com). Additionally, the site provides links to her Twitter and Facebook pages. 

The rest of Furman’s tips include helping to market other authors/books (because they 

may return the favor), writing blog posts, and using the tools provided on some sites to 

measure the success of a marketing endeavor. In this case, while J.K. Rowling is already 

well-known, her social media sites and personal website help her establish identification 

with her audience. Identification of property as Burke would say establishes her audience 

whom share with her a passion for writing and reading. Using a personal website and 

linking to other social media pages help the author establish and maintain 
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consubstantiation with those who read and interact with her work and her online social 

media sites. Promoting and marketing one’s self is important as a self-publisher.  

 In March 2013, the Journal of Financial Service Professionals wrote a report on 

this topic, titled “Social Media from an Integrated Marketing and Compliance 

Perspective.” Their statistics and examples were written for an audience comprised of 

financial service industry professionals, but many of the points are still applicable to any 

kind of social media marketing. The article suggests, first and foremost, that the goal of 

social media marketing should not be to increase sales or push a product, though one can 

hope the two will happen, indirectly. “Social media tools are better suited to filling two 

crucial public relations requirements: brand extension and reputation management” 

(Crain and Schlinke 85-86). Social media sites should be more personal than one’s 

primary website. The article continues, stating, “The true differentiator of social media 

from static Web presence is the ability for individuals with aligned interests to interact” 

(Crain and Schlinke 86). This interaction allows for audiences and users to continue to 

identify in multiple ways with the self-published author. Social media allows the user to 

speak or talk directly to the author in an asynchronous way whereby they can establish 

some connections to each other in multiple ways. Social media is used as more of a 

conversation; a company (or an author, in this case) should look for more from their 

audience. For example, an author may be looking for feedback, suggestions, and possibly 

querying “followers” or “friends” with questions and answers.  

 An article in Publishers Weekly touched briefly on the same idea. “Social media-

driven ventures/writing communities” (Reid 19) are making a huge difference in the 

marketing of books online. Writing communities, such as Figment, Copia, Wattpad, and 
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Cursor allow for interaction amongst readers and writers with similar interests. These 

interactions are similar to Facebook and Twitter except that the conversation remain very 

focused on a specific topic pertaining to a particular book or part of the book. These 

communities and interactions help with a “quick absorption into the day-to-day 

operations of book publicists, marketers, retailers, and many authors” (Reid 19). In 

contrast with other sites like Facebook or Twitter, the people who frequent these sites all 

care about books, so utilizing them is a way to easier target the right audience for a book. 

Reid notes that we have made the transition from business-to-business marketing to 

business-to-consumer marketing, and even consumer-to-consumer-about-businesses. 

Forexample, Wattpad, is made up of 80% readers and 20% writers. This site allows 

writers to post stories, novels, or excerpts from novels, and poems to get feedback. As a 

marketing tool, a writer with a self-published book could upload an excerpt from their 

novel and direct the readers to a site where, if they like part of the story, they could buy 

the whole book.  

 Another social media venture a writer could pursue is creating a blog. Crain and 

Schlinke discuss the risks and benefits of doing so. “While they are easy to set up, 

gaining critical mass takes time. Consistency is one of the best determinates for success 

over time” (89). They suggest posting regularly, having some variation in posts (videos, 

guest bloggers, and incorporating unique perspectives on common topics), and creating 

traffic by posting links on other social media sites and websites.  

An online presence continues to prove to be  vital to the success of any brand or 

company—an author/book included. By not addressing the online market and creating a 

social media marketing plan, one could be taking quite a few risks. Consumers want to 
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see that a brand is in touch with their needs and wants, that they know what their 

competitors are doing, and that they are open and available to provide information and 

answers as needed.  

 Profiles, pages, and links on social media sites and other Web 2.0s have the 

ability to reach hundreds, thousands, even millions of people each day. They have helped 

businesses communicate better with their customers, consumers learn more about 

products, and have given a way for those who are not-so-skilled in the area of website-

building establish an online presence. If it has worked so well for such a wide variety of 

businesses, people, and products, it seems fitting that an author should be able to connect 

with his or her readers (or potential readers) using some of the same resources and 

methods.  

 Social media may be the next best thing in the field of self-publishing. 

Fortunately, letting advertisers post ads on their blogs gives writers the option to make 

money while attempting to create a name for themselves. The direct-to-consumer 

approach of social media and Web 2.0s is a way for readers to see writers as relatable 

people with whom they could connect easily, making them more likely to want to engage 

in a piece of writing.  

The availability of relatively new technology, like the print-on-demand process 

and e-book readers, has greatly impacted the publishing industry. In the past ten years, 

especially, the negative connotations associated with self-publishing have almost become 

a thing of the past. With enough work and determination, combined with the various 

options for online marketing and the ability to reach many consumers with social media 

outlets, a self-published author could potentially make a very successful career. 
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  Chapter Four – Putting it all into Practice 

 

As a writer, one of my biggest concerns—and the concern of many other 

writers—is whether or not anything I am producing is going to matter. Writing exists to 

serve a number of purposes: to entertain, to inform, or to persuade. The one common 

factor amongst these purposes is that they all require the presence of a specific audience 

in order to accomplish anything.  

Whether or not there is an audience for the stories and papers I have written and 

continue to write has been one of my premier concerns. Being a writing student in two 

different majors has provided me with a guaranteed audience for the past four years. My 

fellow students and various professors have been willing and able to read just about 

anything I have written for class or pleasure. However, once I graduate, I will not have 

that reassuring, built-in network anymore. The issue is about to expand: how to get an 

audience, how to get feedback, and how to succeed by putting little-to-no money upfront, 

are all legitimate worries.  

When I first made the decision to complete a departmental honors project, I 

struggled with coming up with a thesis topic. Around the same time, I came across an 

article online about a teenage girl (Beth Reekles; see chapter one) who had landed herself 

a book deal based on a chapter of her novel that she had uploaded to the Internet. And 

then it hit me: the Internet has become an extremely powerful tool in helping writers from 

various backgrounds achieve success.  

Before beginning any kind of experimentation, I had to first explore the various 

Web 2.0 tools and self-publishing companies in addition to observing the habits of 
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writers who may or may not have experienced success through putting their work online. 

From there, I came up with a list of websites to include in my own research—based on 

ease of use, the number of users, and the ability to collect data.  

The websites and tools I considered included, in no particular order: Amazon, 

iTunes, Facebook, Twitter, Lulu, Google Blogger, Wattpad, Issuu, and iUniverse. 

Amazon offers three different options for selling books on its website: self-publishing 

through CreateSpace, Kindle Direct Publishing, and Advantage. All three of these options 

require a completed novel or collection of short stories, first of all. For the purposes of 

this thesis, I had to exclude Amazon, Lulu, iTunes, and iUniverse in my experiments, as I 

do not currently have a completed novel or collection of stories to work with. This left 

me with five different Web 2.0s to use for collecting data over the course of the past two 

semesters.  

In the beginning steps of the experiments, I had to familiarize myself with the 

different websites, making sure I knew how to use them and what the benefits of each 

was before actually posting anything. Facebook and Twitter were the obvious first 

choices, as I frequently use both social networking sites, and I have a lot of friends who 

use each of these, so gaining an audience, in theory, should have been easiest on those 

two sites. Wattpad was my next choice, given that the article I mentioned in chapter one 

featured a success story through the use of this Web 2.0. The site is dedicated exclusively 

to writing—whether that is fiction, nonfiction, or poetry. Readers and writers, alike, can 

connect fairly easily via Wattpad. The selling point of Wattpad was its simplicity and the 

potential for helpful feedback. Presumably, members of the website are avid readers—

many of whom may be writers, themselves. Google Blogger, my next choice, sold me 
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with its ability to provide precise statistics about visitors to the site. Issuu was the final 

Web 2.0 tool that I chose—and, like Google, it appealed to me because of its resources 

for collecting data. Unlike Google, however, it is more specialized. Users can upload 

magazines, books, journals, and other publications. It also allows for the sorting of 

uploads into different categories, making reaching a specific audience a little easier.  

Before creating profiles on each of the sites, I had to decide how to unite the five 

of them, while still keeping them separate from my already established online presence as 

a regular social media user. The answer became to create a new “identity,” which would 

include the same name, images, and overall tone on all of the websites. The idea was to 

treat my writing presence online as a brand—to have my name attached to it, but not as 

the focus or the identifying trait. Thus, came the name of “Willow’s Words,” which 

quickly changed to “Willow’s Works,” as the first name was already taken on Twitter, 

and I needed all of the profiles to have the exact same name in order to avoid confusion. 

In addition to the consistent username, I chose a picture of a willow tree (figure 1)—

which I took from Flickr’s “Creative Commons,” courtesy of the user grenadier32—to 

use as the default image for each of the sites, creating a unifying appearance, almost like 

a logo.   

Additionally, I drafted a short bio, including an overview of my goals for this 

project as well as goals for the future, which I decided to post under the “about me” or 

profile sections of each site. The following is that bio: 

I'm currently a senior at The University of North Carolina Wilmington, 

studying English and Creative Writing. I have been working on a 

collection of short stories, in addition to a full-length novel. Some of my 
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biggest inspirations are Chuck Palahniuk, Vladimir Nabokov, J.D. 

Salinger, Sylvia Plath, and James Franco. I write fiction, though 

sometimes I have been known to base certain characters or events on real-

life people and happenings. My stories are realistic, set in modern times, 

and tend to include shocking elements. I love stories that make the reader 

think and question his or her own ideals on certain (often, touchy) 

subjects. I have never been big on the "traditional" happy ending, as real 

life is not always so easily defined and comfortable. Some of my 

characters are controversial, "messed up," or just plain evil. But I think 

this just makes the stories all the more believable. I would love to have 

some of my work published one day, but for now, I just want to, 

essentially, "set it free" on the internet and see what kind of feedback it 

generates. 

On Wattpad, Google Blogger, and Issuu—where the intended audiences are likely made 

up of those who enjoy reading a lot—I used the above description. On Facebook and 

Twitter, though, I used condensed versions of the bio—both because of lack of space and 

the expectation that Facebook and Twitter users have shorter attention spans. 

After completing the profiles, I was left with the decisions of content: what 

piece(s) of work to use, how many to put online, whether I should use the same stories on 

each website, and whether or not to post anything else other than stories. For consistency, 

I chose to post the same story on each of the sites. That way, if the writing was gaining 

more attention on one website, I could attribute it to the site and not necessarily to the 
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different story. I began with one story, “Why I Killed My Best Friend” (Appendix A). It 

is a shorter, polished piece that I had written during my first creative writing class, CRW  

207: Intro to Fiction Writing, which is written from the perspective of a high school male, 

Nathaniel. I had previously used this piece in my application to the department, so it was 

one of which I am proud and was willing to share. After two weeks of observing the 

differing statistics provided by the chosen Web 2.0s, I thought it would be helpful to post 

one more piece of writing. “Psych!” (Appendix B) is the first chapter of a longer work, 

written from the point of view of a twenty-nine-year-old woman. Given the apparent 

differences between the two stories, I thought it would help broaden the potential 

audience and provide more insights about the profiles’ successes.  

Google Blogger and Wattpad were the easiest in terms of deciding which 

approach to take when posting the story because both of these sites are pretty 

straightforward. Google Blogger gives you space for a post’s title and another space for 

inserting text (or HTML or pictures or videos). I chose not to overload the post with an 

introductory paragraph and kept it incredibly simple, using just the story’s title and the 

story itself. I mentioned in chapter three that one idea for building or maintaining an 

audience on a blog involves posting frequently and having a variation in posts. However, 

posting regularly would have only been possible on Google Blogger, Twitter, and 

Facebook—creating a potential bias for those sites over the other two, Issuu and Wattpad. 

As with the “logo” and “brand name,” my goal was consistency. From what I remember 

from math classes in high school, findings and statistics are going to be more accurate 

when there are no hidden or extraneous variables. In the same way, experiments in 

different groups—or in this case, Web 2.0s—should use constant variables, with the  
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exception of one changing aspect of the experiment. In other words, the websites are 

different enough that all of the other factors should remain the same in order to know 

which website is really gaining the most success.  

 Posting a story on Wattpad required a few more steps than just copying and 

pasting some text in a box. First, the post had to contain a title and the story, just like with 

the blog. For those with more skill in graphic design than myself, the option to upload 

cover artwork was there. Again, I made a choice to keep it simple and opt out of that. 

Unlike some of the other sites I was experimenting with, Wattpad has ways to better 

reach your target audience just by making a few simple choices before officially posting a 

story. For starters, I was able to choose two categories to label my story with from a 

drop-down menu. I felt that “teen fiction” and “short story” were broad enough, yet still 

descriptive, to reach enough people without being too excluding. In addition to the tags, 

Wattpad has two other unique features to the posting process: selecting a rating and 

selecting a type of copyright. The ratings, which range from G to R, help to protect the 

readers. Given that “Why I Killed My Best Friend” contains a couple of brief scenes 

where teens are drinking or discussing sexual behavior, I went with a PG-13 rating. And 

since I do not want to risk others using my work and claiming it as their own, I chose the 

“All Rights Reserved” option, rather than any of the attribution choices or even the public 

domain. As an added layer of protection, Wattpad’s website disables the highlight text 

function for those stories that are copyright-protected. Figure 2 shows what the beginning 

of the story looks like on the website to any given reader. 

Issuu was a little trickier than the first two sites. This particular Web 2.0 functions 

as a medium for online magazines and other publications. Many of the featured  
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publications are very creatively designed and are supposed to be visually stimulating. The 

primary option when posting something is to upload a file, which was different from all 

of the other Web 2.0s. These publications with colorful and intricate covers were 

designed using other computer programs, saved as a file, and uploaded onto the website. I 

could have, at the very least, attempted to design a” cover for the file to make it less 

bland, but because I was favoring simplicity on all of the other Web 2.0s, I uploaded a 

file containing only text.  

Facebook has a nifty feature called “Pages,” which allowed me to choose a name 

for the page and create a profile similar to that of a Facebook user profile. One of the 

steps in the relatively easy process was selecting a category for the page. Unfortunately, 

the choices were a bit limiting, and I was stuck between “Book” under Entertainment or 

“Author” under Artist, Band, or Public Figure. I ultimately went with the latter, knowing 

ahead of time that I planned on posting more than one story, which would get a little 

complicated under the first option. In addition to posting links to the Wattpad, Issuu, and  

Google Blogger sites, I posted each story under the “Notes” section on the page. 

Facebook boasts that it will provide statistics and feedback about views on the page, but 

it required at least thirty “likes” before any of that would be made available. I then 

decided to take advantage of the social aspect of Facebook and encourage my Facebook 

friends to “like” the page to get a head start.  

Twitter, though possibly the easiest of these Web 2.0s in the category of everyday 

use, was the most difficult to decide how exactly to use it for the purposes of this project. 

This was because Twitter’s character limit would have made it a very tedious process to 
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“tweet” an entire short story, 140 characters at a time. Not to mention, most readers 

would probably be uninterested in reading a story that way. Given Twitter’s immense  

popularity, it would have been a mistake to ignore this particular Web 2.0. Determined to 

find a way to use it, even if it would be quite different from the other four sites, I decided 

to just “tweet” links to the Facebook, Wattpad, Issuu, and Google Blogger profiles, which 

would have hopefully generated more traffic to each of the above. I attempted to gain 

more followers by posting about the account on my own personal Twitter page and by 

following others related to the writing world. Figure 3 shows what the Twitter profile 

looks like to anyone viewing the site.  

Once all of the profiles were completed and made public, my main focus was on 

gathering information from the statistics provided by each Web 2.0 and any possible 

feedback from users of each site. . In the following pages, I will evaluate each Web 2.0 

site that I used during this project (Twitter, Google Blogger, Facebook, Issuu, and 

Wattpad. in terms of ease of use, quality and quantity of statistics and feedback received, 

and overall value as a self-publishing tool.  

 Twitter, for its intended purposes, is a relatively simple-to-use social media site. 

During the months of posting and checking up on the Web 2.0s, I managed to gain only 

eight followers on the “WillowsWorks” Twitter page. One of those is my personal 

account, and six are also followers of my personal account, who were likely just trying to 

do me a favor. The eighth follower, on the other hand, is a profile named “Struggling 

Author”—someone unknown to me and someone related to writing. Twitter does not 

provide any statistics on who frequents a profile or accesses websites that are linked via  
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“tweets.” Given the allowance of 140 characters per post, I would not recommend 

Twitter as a starting point for posting one’s work online. Rather, Twitter could be a  

useful marketing tool after one’s presence has already been established. A couple of the 

tips given by Jeff Furman, in his article, “Top 10 Tips for Marketing a Book Using Social 

Media” could be applied to the use of Twitter in this case. One of these tips is to use 

“social media as a supplement, not as a substitute.” A Twitter page should be used in 

combination with another website, where more information and larger blocks of text are 

easy to incorporate. Additionally, Furman suggests to “help market others (and others 

will help market you).” A writer should “follow” other writers on Twitter, offering them 

feedback and promoting their work—in hopes that at least one of the other writers will 

return the favor and give a little shout-out or do something as simple as “re-tweeting” 

something for another writer, which takes only a click of a mouse or a tap on a screen.  

 Google Blogger offered, perhaps, the most intriguing statistics, but they were not 

really as useful as they first appeared. The statistics section is easy to find on the website, 

which is a plus, but then it shows an overwhelming display of graphs and numbers. 

Figure 4 shows the breakdown of the page views for the blog posts. A helpful element is 

the ability to track the page views for different periods of time: day, week, month, or all 

time. Figure 4 shows the numbers for the entire time the page has been up. The 

information provided by Google Blogger about the audience is interesting, albeit not very 

helpful for marketing anything geared toward said audience. From January 2013 through 

April 2013, the “Willows Works” blog received 144 total views. The majority of those 

views came from Macintosh users (67), followed by Windows (33), Android (9), iPhone 

(9), and iPad users (3). Safari and Chrome were the two most popular web browsers. The  
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information could be useful to someone, but to a writer such as myself, it means nothing. 

The statistics section does contain a tab about traffic sources, which may be the one  

advantage that Google Blogger has over another Web 2.0. It was through that tab that I 

learned that somewhere between ten and fifteen visits to the blog came from a link on 

Facebook.  

  The advantage of Facebook is also its disadvantage: the wide variety of users, 

pages, and ways to present information. When creating the page, “Willow’s Works,” I 

had to choose between labeling the page as an author or as a book. I chose the former, but 

later questioned that decision. Was I actually marketing myself, or was I marketing my 

writing? The answer is probably both. Would labeling the page as a book had made a 

difference in the way it was perceived? There’s no way to know. At its peak, “Willow’s 

Works” on Facebook had a total of forty-one “likes,” and of those likes, thirty-five of 

them came from my Facebook friends. For privacy reasons, most likely, Facebook does 

not reveal the identities of the other users who like the page. It will, however, supply 

some statistics similar to those on Google Blogger, but a little more useful. As an 

incentive to gain a larger audience, Facebook has a disclaimer on the “Insights” section 

of a page: “Demographic data for people you've reached is only available when your 

Page has reached at least 30 people in the 7 days preceding the last day of your selected 

date range” (Facebook.com). When the statistics are available, Facebook gives 

information on age, gender, location, total views, and frequency of visits. Figure 5 shows 

some of these statistics in relatively easy-to-interpret graphs. In comparison to the  
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country and computer browser details given by Google Blogger, Facebook does a much 

better job at determining a more specific audience for one’s writing.  

In contrast with the other Web 2.0s above—which are categorized as social media 

sites, meant for sharing information, pictures, and updates with friends—Issuu puts the 

focus on documents such as magazines and other publications. This site provided 

statistics similar to those of Google Blogger—vague and difficult to use. Although, one 

appealing aspect (shown in Figure 6) is that Issuu lets you know how long is usually 

spent reading the posted story. Figure 6 shows that the story was read five times on Issuu. 

It also notes another interesting number: 8767, which is the number of impressions. This 

signifies how many times a link to the story would have been made available to users of 

the site. It may be helpful for some writers to know exactly how many people could 

potentially be reading their work.  

The last site I used, Wattpad, proved to be the best option for current and aspiring 

writers out of all five Web 2.0s I experimented with. It is no surprise, as the article about 

a girl (see chapter one) who acquired a book deal thanks to Wattpad was a large part of 

the inspiration for this thesis. The site is designed exclusively for readers and writers, so 

there is no question about whether or not the users of a site are even going to be 

interested in reading a short story or a novel chapter. With each posting, an author is 

given the choice of a copyright protection—which, if one chooses the “all rights 

reserved” option, will prohibit other users from trying to copy and paste the text. A writer 

can choose categories, tags, and a rating for his/her story, helping to better reach his/her 

audience. Additionally, other users are often more likely to read the work of someone  
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who took the time to read/comment on theirs. At the end of the observation period, I had 

forty-eight reads on the first story I posted (Appendix A), one vote (users can vote on  

their favorite stories to win some kind of awards or recognition through the site), and one 

comment (a simple shocked-face emoticon: “:O”). A writer can visit the profile of 

someone who commented on his or her posting to see what else that user has been 

reading. This insight would be a lot more helpful to a writer than knowing what city a 

user lives in or what web browser they use.  

 Overall, each site had its advantages and disadvantages. Some of them are more 

suitable for publishing or marketing one’s writing than others. With insights into how to 

identify and reach one’s audience, it could be possible to become successful as an online 

writer.   
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    Chapter Five—Conclusion  

  

Self-publishing has the potential to be a worthwhile alternative to traditional trade 

publishing. More specifically, self-publishing using social media sites and Web 2.0 tools 

may be the future of publishing, allowing for authors to have a better chance at reaching 

one’s audience. The problems with self-publishing currently involve identifying with 

one’s audience, finding the right method of self-publishing, and combining the two to 

connect with the target audience and achieve success. Success, in a writer’s eyes could 

mean that their writing is being read, they are being acknowledged/recognized for their 

work, or they are experiencing financial gain from the sales of their work.  

Over the course of this project, I observed and experimented with different 

Internet tools available to writers who want to have their work read. I have found that 

Web 2.0 tools geared toward writers and readers, along with social media sites, may hold 

a lot of promise in the future of the publishing industry.  

A premier advantage to self-publishing through Web 2.0 tools or social media 

sites is the convenience: how accessible and portable a writer’s stories can become. When 

using free tools on the Internet, what one posts can be made available to people anywhere 

with an Internet connection. All of the sites I experimented with have easy-to-use, free 

apps for iPhone and/or Android phones, making the sites even more accessible and 

portable. In the past, self-publishing was even more difficult because a writer could have 

a number of books printed and have no way to make those books accessible to whomever 

the targeted audience might be.  
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One of the aspects of my research for this thesis focused on studying the statistics 

and feedback made available by the different Web 2.0s and their users so I could try and 

determine the most efficient way to become a great presence online as a writer. It is 

amazing how much information some of these sites are able and willing to provide, free 

of charge, to help users tailor their sites and profiles to better reach their audiences. I 

found that social media sites, like Twitter or Facebook, can be useful tools for promoting 

a brand, product, author—or a book, in this case. One of the most important steps in 

publishing online is determining how to connect with one’s audience, and these sites do 

make it much easier for that to happen. 

Out of all of the sites I used, Wattpad seemed to be the best and easiest Internet 

resource for publishing one’s work. Its site is geared toward readers and writers, which 

makes it much easier than the others to connect with and identify one’s audience. 

However, it was only the best out of the five tools I used. If I had more time and effort to 

put into the project, I could have experimented with other self-publishing or writing 

online tools, such as Copia, Amazon’s CreateSpace, or Lulu.  

During the time of this project, I did not receive millions of reads or a book deal, 

but I was able to see what works well and what does not work so well, in the world of 

online publishing. One thing is certain: any form of self-publishing, whether that means 

investing in a company’s editing or printing services or just posting one’s writing on a 

blog, can be extremely difficult. The degrees of success often depend on how much effort 

one is willing to put into making their work accessible. This involves taking a number of 

steps: 1) perfecting a piece of writing to the best of one’s ability, 2) deciding which 

website or method of self-publishing is the right choice, 3) determining the best way to 
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utilize a website’s services, and 4) marketing or advertising one’s work in order to better 

reach a target audience. As quoted in chapter three, it is very likely that the “author’s 

faith in his/her work and the ability to translate realistic expectations into actual results” 

(Ely 24) are huge factors in achieving success as an online writer.  

Unfortunately, I encountered more than a few unforeseen problems over the 

course of this project. First, I realized in the middle of experimenting with the different 

Web 2.0 tools that I had posted the wrong version of the first story (Appendix A) on all 

of the sites. I had revised the story after that version, including writing a very different 

ending. Since I did not get much feedback about the story, I have to wonder if that was a 

factor. Also, in comparison with other self-published works—including some on sites I 

used like Issuu and Wattpad—I could have benefitted greatly from taking the time to 

design book covers and present images with the stories I posted. After conducting more 

research on social media marketing, I found that it could have been helpful to post more 

regularly on each of the sites to keep the audience interested, whether that means more 

stories or more of a variation in posts. Additionally, I could have done more to identify 

and connect with said audience.  

 It is worth noting that many of the writers who have achieved monumental 

success through self-publishing (specifically, the few mentioned throughout this thesis) 

found themselves trying for years before gaining a large online following. It is the large 

followings that gained attention of agents and editors, leading to book deals in the trade 

publishing industry. These Web 2.0 tools and social media sites may be useful in 

promoting one’s work and reaching one’s audience; however, the self-publishing industry 

might not be as sophisticated enough for writers to really make a substantial difference 
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using social media sites…yet. The industry would benefit from more research into how to 

better identify one’s audience and a comparison of how well the actual audience reflects 

the targeted audience.  

 I can come away with this project with a better understanding of how difficult it is 

to be a self-published author. Though my only goal was to reach an audience—or even 

just to see if there is a specific audience for my writing—I found it incredibly difficult to 

gain a readership. For those with the intent of making money by self-publishing, the 

stakes are a lot higher, and it would involve a lot more work. Additionally, I believe I 

could successfully start a marketing campaign using social media tools after conducting 

the research that led to chapter three.  

 However, upon finishing this project, I can say that I will likely not seriously 

pursue a self-publishing career using social media or Web 2.0 tools. In chapter two, I 

noted that 43% of books were self-published in 2011. That number may be significant in 

comparison to previous years, but it also means that 57% of books were published by 

traditional publishing houses. Though I would love to have my work read and 

acknowledged, I also hope to make a career out of it. My main motive is not money, but I 

believe that I (personally) have a better shot at making money through the traditional, 

trade-publishing route.  
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Appendix A: “Why I Killed My Best Friend” 

   

The only reason I first spoke to her was because her assigned seat was right in 

front of mine. The teachers thought it would keep us in line if they made us sit in 

alphabetical order. Frankly, all it did was force us to talk to whoever happened to be close 

to us. For me, it was Avery Denise Cooper. No, it wasn’t destiny that brought us together; 

this is not a Nicholas Sparks novel.  

Avery was not the prettiest girl in our third grade class. She wasn’t the smartest, 

the most outgoing, or even the class clown. It just so happened that I was eight years old 

and incapable of keeping my mouth shut. After recess one day, I poked the back of her 

curly, brown-haired-head with my pencil’s eraser.  

“Hey! Whad’ya get on your math quiz?” I only asked this so I could rub it in that 

I got a perfect score. I always had a competitive personality. And I had never been one to 

handle defeat very well, for that matter.  

“I got a ninety,” Avery proudly answered. But I didn’t give her time to celebrate. 

“HA! I got a hundred. Looks like I’m smarter than you!” I sneered, in the most 

obnoxious, immature way possible.  

“Oh, that’s really great! Good job, Nate!” I was taken aback by her reaction; she 

sounded genuinely happy about my success. And how did she remember I liked to be 

called Nate? Sure, we had been in the same class for a few weeks, but our teacher—who 

was an incredibly formal, old-fashioned woman—insisted on addressing us by the names 
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on her roster sheet. I guess Avery was one of the few kids actually paying attention on the 

first day of class.  

“Nuh-than-ee-ull Craven,” the teacher barked out my name. I hated the way she 

managed to turn Nathaniel into four syllables. In fact, I hated the name itself, even when 

it was pronounced correctly. 

“Here!” I howled, announcing my presence. “But I go by Nate.”  

“It says here your name is Nathaniel, so that is what I am going to call you.” From 

that point on, I despised the woman, along with anyone else who refused to call me by 

my preferred nickname.  

Fortunately, after that initial conversation with Avery, I had decided she was all 

right—for a girl, at least.   

A few days later, I invited Avery to come sit at my table for lunch. I convinced 

the other boys that we needed another girl to eat with us. The girls usually had the best 

snacks to trade, anyway.  

 When Avery sat down, I half-expected her to whip out some Disney princess 

gummies or something along the lines of Winnie-the-Pooh. Again, I misjudged her. 

Inside her electric-blue lunch box, I spotted the wrapper of a limited edition Spiderman 

fruit-roll-up. This wasn’t just your average artificially flavored fruit snack. No, this was 

much, much more; it was tie-dyed red and black, covered in temporary, press-on tongue 

tattoos! Instead of asking to do a “tradesies,” she simply offered me half, and I happily 

accepted.  

 It was at that exact moment, when I realized Avery Denise Cooper was no 

ordinary girl.     
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---------- 

Our friendship—which had started over a shared love of a superhero and a sugary 

treat—had grown and remained strong over the years. By the time middle school rolled 

around, I knew more about Avery than I did about any particular subject I was learning in 

class. Her favorite movie of all time was Forrest Gump, which she had forced me to 

watch every second Saturday of every month for a year. She was allergic to bee stings. 

When she was nine years old, her golden retriever, Max, was run over by a dump truck 

and killed upon impact. She was a closet pyromaniac. Her left eye blinked uncontrollably 

every time she told a lie. And she always documented her most important memories in a 

diary, which was hidden underneath her mattress.  

One day, in eighth grade, I decided to take a peek into her head. I snuck into her 

room while she was busy helping her mom fix dinner. Lifting up the mattress with one 

hand, I snatched the little grey book up with the other. 

“Damnit!” I muttered to myself upon seeing the tiny, silver, heart-shaped lock, 

which was standing between my best friend’s deep, dark secrets and me.  

Fortunately, that frustration didn’t last very long. I pulled a MacGyver and opened 

that sucker up with a paperclip I found in Avery’s desk. Once the pages were free, I 

turned to her most recent entry and was pleasantly surprised to find that she didn’t begin 

with, “Dear Diary.” 

Hey again,  

Nothing too exciting happened at school today. Gym was terribly awkward, though. In 

the locker room afterwards, a few of the girls were talking about boys…what a surprise. 

Jenna Montgomery made out with one of the ninth-grade soccer players. She even let him 
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get to second base! I haven’t even KISSED anyone yet. AND I’m going to high school 

next year. Time to go rethink my life goals. Looks like I’m going to be a nun. Wonderful.  

Until next time, 

A 

 I didn’t get it. Avery had never seemed to care about dating or kissing or anything 

of the sort. But I guess we really hadn’t talked about it before. I could have pulled some 

romantic, grand gesture and planted one on her, so she would have stopped feeling so 

down, but I didn’t. Avery was my best friend; I didn’t want to jeopardize that 

relationship.  

Middle school girls were known for over-interpreting every move that guys made. 

Making eye contact for more than three seconds meant, “I have a crush on you.” A hug 

from the opposite sex was never just a friendly greeting. A peck on the lips would have 

been seen as a profession of my love for her. Not exactly what I was going for. So 

instead, I shoved the book back under her mattress and pretended like I had never seen 

anything.  

---------- 

 Our middle school graduation rolled around soon after that, and for the first time 

since we’d known each other, Avery and I spent the majority of the summer apart. She 

worked all summer as a counselor with the YMCA out at Clear Lake, and my days were 

filled with football two-a-days and mowing the neighbors’ lawns. By the end of the 

summer, I had transformed what was left of my baby fat into a very nice set of six-pack 

abs, and I had saved up a substantial amount of cash. Who knew people were willing to 

pay so much just to avoid doing yard work in the heat?  
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 With my ego as huge as ever, I was determined to make myself known at Orange 

Glen High. I was one of two freshmen who had been selected to play on the varsity team, 

which was a huge accomplishment, as long as I didn’t disappoint. Coach Romero had this 

policy of letting the rookies have at least a couple minutes of field time during the first 

game. If we were to impress him, we’d be guaranteed to see some action throughout the 

season.  

 As I slid on my bright orange, nylon pants—which were a little tight, thanks to 

the unexpected growth spurt I’d had since being fitted—and pulled the matching helmet 

over my head, I thought about the crowd that must have been gathering in the bleachers. 

Avery had promised she would be there to cheer me on, and I was looking forward to 

celebrating with her over chocolate milkshakes and french fries later that night. After not 

being able to talk for 3 months, we were going to have a lot to catch up on.  

 Sure enough, we won that game. I didn’t score the winning touchdown or 

intercept a potentially great pass by the opposing team. I did, however, manage to pull off 

a very nice assist—which earned me a spot on the field for the season. Needless to say, I 

was thrilled, so as soon as the game ended, I rushed to find Avery.  

 “Hey stranger,” called a familiar voice. “Right behind ya!”  

I whipped around, finding myself face-to-face with a girl I almost didn’t 

recognize.  

“Who are you, and what have you done with my curly-haired best friend?” I 

blurted out the first thing to come into my head.   

Avery just laughed and softly punched my shoulder.  
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“I hope that means you like the new look,” she teased. “Anyway…Great game 

tonight! I had no idea I was friends with a future NFL star! But seriously, let’s go eat! All 

this excitement is making me hungry!” 

The two of us practically ran across the street to In ‘N Out Burger. We both had 

this weird habit of dipping our fries in our milkshakes, and In ‘N Out was the best place 

for that. As we were stuffing our faces, I couldn’t keep myself from staring across the 

table. For the first time in six years, I saw Avery in a completely different light. Flowing, 

straight strands of a noticeably lighter shade had replaced her dark brown, curly hair. She 

was sporting a recently developed tan and had even started to fill out a bit. Was it her 

looks or her newfound confidence I was so suddenly attracted to?   

“...Nate!” 

 “Huh?” I must have zoned out for a minute.  

“Really, Nate?” Crap. She had noticed. “Have you gotten hit in the head with a 

football too many times? I was trying to tell you about a party tonight. Can you focus for 

two minutes, please?”  

“Sorry, A. How do you know about a party already?”  

Evidently, Avery became close friends with Jessica Goodwin, another camp 

counselor, that summer. Jessica was a junior at Orange Glen, and she dated Thomas 

Shook, one of the starting offensive players on my team. Thomas’ parents were out of 

town that weekend, and Avery had been invited by Jessica to come over and “bring 

whoever.”  

Since my parents assumed I’d be down the street at Avery’s and that there was 

nothing to worry about, I was given a 12:30 curfew—which I fully intended on breaking. 
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Since neither one of us could drive, Jessica picked us up at the end of the block and took 

us to one of the biggest houses I’d ever seen. Once we got inside, Jessica turned around 

and gave directions. 

“Cups are $5. Keg’s on the back porch. There’s a sign-up sheet for beer pong on 

the fridge. Have fun!”  

Well, it turned out that those instructions were only for me, because as we started 

to walk towards the backyard, Jessica grabbed Avery’s arm and signaled for her to 

follow. 

“No, no, my dear. You didn’t really think I was going to let you drink cheap beer, 

now, did you?” She laughed upon seeing the look on Avery’s face. “Silly girl. I’ve got 

the good stuff hiding for us upstairs. Come with me.”  

 I decided to let her have some fun and spent most of the night mingling with cute 

upperclassmen girls, retelling the story of my assist, over and over again. After a while, I 

even had some of them believing that I scored the winning touchdown. The attention I 

was getting was unbelievable; and it was all thanks to a little Busch Light.  

I was so caught up in the moment that I had almost forgotten that Avery was still 

at the party. While scanning the room to look for any sign of her, I was caught off guard 

by the commotion on the back porch. 

 “…four, five, six, seven, EIGHT!” The crowd chanted, signaling that a keg stand 

was happening. And who was the brave contender? It was none other than Miss Avery 

Denise Cooper. To my horror and astonishment, the guy who had been holding her legs 

up decided to give her a congratulatory kiss—and she let him go for it! My fifteen-year-
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old best friend—who, up until that point, had never been kissed—was publicly making 

out with a random stranger.  

     ---------- 

 It was my goal, coming into high school, to make a name for myself. I thought I 

had done a good job, which was why the next Monday at school, I expected to be getting 

congratulatory high-fives in every class. Instead, it was as if the game had never been 

played. The only topic of discussion revolved around “that freshman girl who was 

hammered at Thomas Shook’s party.”  

 Avery must have liked her sudden “popularity” because drunken mistakes and 

random hookups became all-too-common. Nothing I could have said would have stopped 

her from spiraling out of control. The girl was quickly gaining a reputation around 

school. She was labeled ‘Easy A’ and was constantly a subject of conversation in the 

guys’ locker room after practices. Once, a teammate questioned me about my friendship 

with her.  

 “So, Nate, you and that Avery chick are pretty close, right?” he asked. 

 “Yeah, I’ve known her for a while.” 

 “Well, how was she? You must have had her before the whole school, right?” 

 “We’re just friends…it’s not like that.” 

 “And why the hell not?! That girl would screw anything with a penis. Haven’t 

you heard?”  

 Did he have a point? I’d never actually tried to make a move on her, but I couldn’t 

figure out why. If she was willing to hook up with complete strangers, I should have had 
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no problem, right? Sure, she was my oldest and closet friend, but damn, was she hot. And 

it just so happened that I was a teenage guy and incapable of keeping it in my pants.   

     ---------- 

 Fast-forward to June and the second annual beginning-of-summer bonfire at 

Thomas’ house. The plan: get a few drinks in Avery and find the nearest empty room. It 

seemed flawless, based on recent stories that I’d heard. When I got to the party, I headed 

straight for the bonfire; given Avery’s obsession with fire, I knew she wouldn’t be far 

from there.  

 “NATE! SO glad you’re…you’re here!” She was drunk already; one step ahead of 

me.  

 “A! Just the girl I was looking for,” I admitted. “Let’s go over here and chat.” 

 I grabbed her by the arm, just to help her balance, after she had come close to 

tripping over her own feet multiple times. Something felt wrong. Obviously, she wasn’t 

in the right state of mind to be making any tough decisions. Was I about to take 

advantage of her? Possibly. Did I care? Somewhat… But at that time, I cared about my 

reputation more. I couldn’t go back in that locker room next year without having 

“conquered my territory.”  

 The shadows in the windows upstairs revealed that there was no empty bedroom 

available. I was going to have to settle for the patch of grass behind the bushes. Classy.  

 “So…wha’ d’you want to talk bout?” She curiously asked, completely oblivious 

to my intentions.  

 “You look really hot tonight, Avery.” 
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 “Aww…thanks, Nate!” She laughed. I guess she wasn’t expecting anything like 

that to come out of my mouth.  

 Enough of the small talk. I was just going to have to go for it. I leaned over and 

pressed my lips against hers. I pulled my right arm around her back, trying to reach into 

her shirt, but I was pushed away.  

 “NATE! What are you doing?!”  

 Why the hell was she resisting me? With a nickname like ‘Easy A,’ it shouldn’t 

have been that difficult to make anything happen.  

 “I dunno what you’ve heard, but I…I’m not…we’re friends, Nate.”  

 “So wouldn’t that be even more of a reason why it should happen? Can you even 

tell me the names of HALF of the guys you’ve hooked up with this year?” 

 “I can’t believe you’re actually listening to those rumors! They’re not true. You 

know me…I’m not like that!”  

 Her left eye was blinking. Lying bitch. 

 “Why are you lying to me?! It’s bad enough that you’ve turned into such a whore, 

but now you’re a lying whore?!”  

 The combination of my anger and the alcohol in my system was too strong to 

resist. Avery, who had started crying, attempted to stand up and walk away, but I 

wouldn’t let her. If I couldn’t have her, no one could. 

 Before I could even realize what I was doing, my hands were starting to tighten 

around her tiny neck. The more she resisted, the harder I squeezed. Then it was over. She 

had stopped struggling; Avery Denise Cooper was dead. I stared at the lifeless body lying 

in front of me. I had killed my best friend.   
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          Appendix B: Psych! 

 

"We're all pretty bizarre. Some of us are just better at hiding it, that's all."  

–The Breakfast Club (1985)  

 

Chapter One 

When my husband filed for divorce, under the grounds of “incurable insanity,” I 

had to deal with a number of so-called doctors, asking all sorts of questions and taking 

notes on God knows what. Each of them seemed so eager to find even the slightest 

oddity. And I made sure they all got what they wanted.  

You see: It was only a matter of time until they decided I was crazy. And who 

was I to argue, really? Aren’t we all a little bit insane? Some people really are just better 

at hiding it than others. But we can’t all hide it, not forever at least. They’ll find a way to 

brand everyone with some kind of disorder or problem—no matter how hard we all try to 

avoid it. Sometimes, they’ll discover it when someone’s real young. They’ll say, “We 

have found that your child has Attention Deficit Hyperactive Disorder” and shove pills 

down the kid’s throat until he’s some kind of freakishly well-behaved robot. The “lucky” 

ones who avoid that go on to become rebellious, angst-filled teenagers. “No, she’s not 

just going through a phase; she must have Antisocial Personality Disorder.” By the time 

we become adults, we’ve almost all got some sort of problems with anxiety, depression, 

or substance abuse. And if we somehow manage to escape any of those diagnoses, don’t 

worry; they’ll still find ways to suck us in. There’s really no way around it.  

             * * *  
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“Tell me, Alexis: why do you think you’ve ended up here?” 

“It’s not like I had a choice.” 

“What do you mean by that?” 

“It was either this or a prison cell, and God knows even I can’t pull off orange.” 

“Let me rephrase the question,” Dr. Let’s-just-call-her-Crazy-Eyes says. “I don’t 

mean why you’re here, in this room. Why do you think you’re at this place in your life? 

How did it happen?” 

I smile—well, more like a smirk, I guess—at Dr. Crazy Eyes, as if I knew what 

she meant the whole time. “Well…” I start to say, holding out the l sound for a solid three 

seconds.  

I inhale dramatically and lie back, leaning my shoulders up against the armrest of 

the couch. What a cliché. I mean, really—does every therapist need one of these leather 

couches with only one armrest and a bronze finish on the legs and trim? (I only assume 

they all do because that’s what the movies have told me. I don’t mean to imply that I’ve 

been to a lot of shrinks…because I haven’t.) The burgundy leather lets out a sound that 

almost makes me want to say “excuse me” as I slide my left foot up so my knee is facing 

the ceiling. I figure I should probably get comfortable, so I cross my right leg over, 

letting my ankle rest upon the knee.  

“Actually, you know what?” I finally say. “You’re the doctor; you tell me.”  

“Alexis,” she pleads, “you’re missing the point of this discussion. If you’re not 

going to cooperate, I’m afraid I’m going to have to ask you to leave. There’s no need to 

be wasting my time or yours.”  
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 She scribbles something down on her yellow notepad—why is she not blinking? 

The phone on her desk starts ringing, but she doesn’t answer it. She just keeps looking at 

me; it’s like she’s staring into my soul with those dark green eyes that never blink. But I 

don’t get up. I can play along—make her actually think she’s getting through to me, or 

something.  

“You’re right,” I tell her, uncrossing my legs and sitting up, still perpendicular to 

where she’s sitting. “I guess I must have made some pretty stupid decisions along the 

way.” 

“That’s a start,” she says. “So, what kind of poor decisions led you here?” 

I don’t really want to answer her, but I think I need to. The goal of this whole 

thing is to convince me that I’ve been a terrible person and make me into a better one. So 

all I have to do, really, is admit that I was wrong, and—goodbye, Dr. Crazy Eyes.  

“Well, I guess I should start from the beginning.” I start telling my story, and she 

continues to scribble all over that notepad. I wonder if she’s taking notes or just drawing 

pictures. That’s what I would be doing. “It was about seven years ago, I guess…” 

        * * *  

I was a 22-year-old recent college graduate, the new Mrs. Paul Andrew Donovan. 

Who is this Paul Donovan character, you might ask. Well, we met during the fall 

semester of my junior year at UCLA. I was taking a business ethics class, and he was my 

incredibly attractive TA. It took very little effort on my part to guarantee his help on 

getting me an A in the class. All I had to do was bat my eyelashes and flip my naturally 

blonde hair a few times to get him wrapped around my little finger. Life is seriously so 

much easier when you’re young and hot. A couple drop-ins during office hours with 
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some free coffee quickly led to weekly “study sessions” at his apartment. I was really 

only in it for the grade at first. Our ridiculous amount of sexual chemistry was just an 

added bonus.  

Well, after the day that final grades had been posted, I expected never to hear 

from Paul again.  

He had other expectations.  

He called that afternoon, and I assumed he was just making sure I had seen my 

grade. He insisted that I came over to celebrate, and I figured one last time wouldn’t hurt, 

so I picked up a bottle of cheap champagne and headed over.  

“So…you realize I’m no longer your TA, right, Lex? You know what that 

means…?” 

“Um, I’m not guaranteed A’s on all my papers anymore?” 

 “No. Well, I guess that’s true, too. But seriously: enough with this sneaking 

around nonsense! Let’s go out. For real. In public. How does Thursday night sound?”  

I let out a quick laugh, but soon realized he wasn’t joking. He was actually into 

me. Actual feelings were not supposed to be part of the plan. I probably should have 

turned him down right then and there, but it didn’t seem like such a terrible idea at the 

time. So I told him to pick me up at seven, and not to bring flowers. I have bad allergies. 

         * * *  

 “So, you think agreeing to the date was your first mistake?”  

Oh, so she was actually listening.  

“Why? Is that what you think?” 
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“I’m not sure,” she says. She holds her index finger under her nose and picks at 

her upper lip with her thumb for a few seconds. I guess she didn’t like my response. 

“Dates can be harmless. It’s what you made of it afterwards that I’m more interested in. 

Is it safe to say that you hesitated because you already got what you wanted out of him?” 

“I guess so,” I say. That’s what she wanted to hear, right? Might as well give her a 

little reassurance that her ten, maybe twelve, years of schooling were actually good for 

something.  

“Good,” she says. There go the scribbles again. I don’t understand how she can be 

taking so many notes in such a short session. “So why is it, then, that you decided to go 

through with the date?”  

“I don’t know. He seemed too excited. He just had this goofy smile on his face—

I’m not a total bitch. I would have broken his little heart.” 

 She nods, still writing furiously, implying that I should keep going. 

 “I never meant for it to go past the first date or two. But I had to admit: I was 

having fun. I hadn’t dated anyone since high school, and the new experience was kind of 

thrilling.” 

 “And what was it about dating that was so enticing?” Crazy Eyes asks.  

 “I don’t know,” I say. I wonder if she’s keeping track of how many times I use 

that phrase. “I kinda just liked the attention.” 

 “Mhmm,” she mutters. She writes something and then looks up at me.  

Wrong answer. I envision the words narcissistic bitch circled in the middle of her 

notepad, maybe even surrounded by little dancing stick people with no arms. That’s what 

my notepad would look like.  
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“Well, Alexis,” Dr. Crazy Eyes says, folding the pages of her notepad back to the 

beginning, “it looks like that is all the time we have for today. Why don’t you think about 

your reasons for letting this relationship develop past that first date, and we can further 

discuss that next time.”  

  Dr. Crazy Eyes gets up and practically runs over to open the door. Why is she in 

such a hurry to get rid of me? She backs up against the wall once I get a little closer. She 

doesn’t smile when she tells me to “have a nice day.” I don’t know what they told her, 

but she has no reason to be scared of me or disgusted by me—or whatever she’s feeling. 

I step out into the hallway. The walls are bare—just concrete blocks, painted 

white. A strip of fluorescent lights at the end of the hallway is burned out. I wonder if 

they’ll ever fix it.    

My room is at the end of the hallway and to the right. It’s the most bland 10x10 

room I’ve ever seen. It reminds me of what my dorm room looked like before any of my 

stuff was moved in. The walls are the same bare concrete as the hallways. The floors are 

white linoleum, and there is minimal furniture: a bed, covered in white sheets; a 

nightstand, with a white lamp atop it; and a dark blue armchair by the window. I thought 

they were supposed to be helping people in here, not making us even more insane (I’m 

sorry—mentally unstable is the P.C. term nowadays, right?) with their utter lack of style.  

Looking down at my thin, white stretch-pants and baggy white T-shirt, I start to 

gag a little bit. No, really. I’m all for wearing white after Labor Day, but this is just 

atrocious.  

I take off my slippers (bet you can’t guess what color they are) and settle into a 

comfortable position in the armchair. The view outside this window almost makes up for 
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how ugly the room and everything in it is. They’ve done a damn good job with the 

landscaping. (I should probably look this company up when I get out of here.) The grass 

is always green, and some kind of tropical flower is always in bloom. A giant Weeping 

Willow is the focal point of the whole yard; it warms my heart to think about. Yeah, it’s a 

nice looking tree, but that’s not why. You see: in high school, there was this girl in my 

graduating class whose last name was Willow. One day—out of nowhere—she just starts 

balling in the middle of class. I think she got a bad grade on a paper or something—or 

maybe her dog had just died; it doesn’t matter. Anyway, I never expected the name to 

stick. Weeping Willow just seemed fitting for the moment. I thought it was funny.  

I still do.  

 After a while—I don’t really keep track of time anymore—I get up, put my shoes 

back on, and walk to the dining area to get some food. Dinner tonight is spaghetti, no 

meatballs, to be eaten with plastic cutlery. I sit at a table in the back, but not alone. 

There’s Rodger—he’s labeled as a paranoid schizophrenic. He claims Lady Gaga is an 

alien, and her music is brainwashing everyone. It’s an interesting idea. Personally, I find 

the hermaphrodite theory a little more amusing. He tried to set off what he thought was a 

bomb outside one of her concerts. Turns out, it was a firecracker. He doesn’t have much 

of a left hand now. Two seats down from Rodger is Gina—I think she’s bipolar or 

something; although, she has way more ups than downs. I guess the problem with that is 

what she did, or tried to do, while feeling invincible. I’m still working on the details. And 

then there’s Bill—no one knows what he’s in here for, but every once in a while, he’ll 

mutter a deeply sarcastic, bitter, insightful comment, and I love it. If anything, he’s 

probably the most normal out of all of us “crazies. 
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                   Reflection 

  

1.  

a. I applied theories from rhetorical theory in analyzing the ideas of audience and 

identification in this project. I applied research skills honed in various English 

classes over the course of my college career. Additionally, I was able to 

successfully combine ideas from both of my majors—about publishing and 

technology.  

 

2.  

a. I chose to experiment with various social media sites and Web 2.0 tools using 

my own writing, in order to get a firsthand experience with self-publishing. This 

helped me decide whether I would actually use these methods as a practical 

alternative to traditional publishing.  

I also conducted extensive research on the self-publishing industry, social media 

sites, and online marketing. This helped me with understanding others’ points of 

views on the subject, in addition to helping me with better ideas to implement in 

experimenting. 

b. I assumed that I would end up working up until the last minute to edit and 

perfect parts of the thesis, partially because of procrastination, and that proved to 

be true. I also thought that self-publishing through social media and Web 2.0 sites 

would be a lot more productive and successful than it actually proved to be—in 

my case, at least. I may not have been using the right sites, posting the right 
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stories, or spending enough time on each site, but I was thoroughly disappointed 

with what I found.  

 

3. 

a. I learned that I could actually write a very long paper and live to tell the tale! I 

also learned a lot about the publishing industry, which gives me more possibilities 

when I decide to officially start publishing my work.  

b. Applied learning definitely helped because success in the self-publishing 

industry seems to happen on a case-by-case basis, so it was good to see how 

everything could possibly play out. Personally, though, I tend to learn well by just 

reading information, so I would not necessarily favor applied learning in every 

situation.  

  


